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1) Total conversion 2) Embedded experiences

1) Tier 1 and new vertical partnerships 2) Best partner experience

1) Global growth mindset 2) Agility
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•

•

• Revenue increased in the Netherlands, 

where activity and partners’ interest in F-

Secure solutions is good. 

• Revenue increased in the APAC area, 

positive development in Japan and 

Singapore.

• Revenue decreased in Poland and 

Germany, due to weaker business 

performance during the quarter. 

•

• Weak performance especially in new sales. 

• Also, the renewal performance weakened 

during the third quarter. 
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